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Abstract

The structure of Korea's vegetable seed industry has changed rapidly since the IMF
financial crisis in 1997. That is, Korea's major seed companies were merged and acquired
by the multinational seed enterprises. The size of Korea's vegetable seed market is
estimated by 150 billion won, and is relatively small campare to its capacity. After all, over
50 companies compete with each other severely in the limited domestic market.

In order to maintain their management balance soundly, it is necessary to break out
through the seed export. This paper aims to review the situation of global seed market and
to promote the scheme for enlarging vegetable seed export.
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