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Abstract

Recent trends in three major areas of the U.S. food market are summarized
in this paper. Understanding the U.S. food market is becoming more and
more important during the age of the Korea-US Free Trade Agreements. The
U.S. food market is constantly evolving, from production side to consumption
side. In the production side, safe production is emphasized greatly, making
organic food the preferred choice of consumers. On the consumption side,
convenient, natural and health food is preferred by the general public. The
decrease of meat consumption and increase in fruit and vegetable con-
sumption is also a prominent characteristic. The U.S. food consumption pat-
terns also vary by region, race, income level, and ages. The food industry
must react to the change of the food sector. The major strategy is M&A, ac-
quisition, and developing new products. The ongoing evolution of food in-
dustry in the U.S. is being made at the wholesale, retail, and food service
levels. In order to prepare for and to meet the changing trends in the U.S.,
Korea must increase its food exports to the U.S., and focus much of its ef-
forts on the safe production programs. It is also important to keep in mind
the importance of maintaining culture behind making Korean food more mar-
ketable and high quality based for the U.S. market.
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FAE FEYL 7109 2, F4
s FEFEE 29 8 29k 2ot tlv] FAE2 £ FEE v AA 9
=

Q ol vls) 2 ek e S Aol A FAYR wHASA, el
AR 4 g FAE onl 5F SoE o

al ot

T83% ouE 7HHY 53] $hv] FTAZE = A5 10ol eFA =0T o] A Jﬂ HlES
% =

8

S 4, 419 HEE waea A6, AIREAE imxm A A%
FAG BB AN B2 Yok WA AF 2u HHE A5 Yk ww
FAF U@ S 470%, 154, 944 5L AEaE, §F 9% 454
A4 el BAF FAOR AT Yok AFINY FRANE 4FAY o
FEgol doutm Y vhAY Agol Wakske 5 4% 7149 A9AFE Watn
ek

ol I HAE AF PR 2 Wt 92 FAEY NF £EYL 2
£ S ang AAeE thakd 9eS vA Aolth BAHS @v] FTA Altjo] 2w
stof vl 4EA G NS} SHL selsnT odF VT 4F FE Wt 5

glol Al AlARshE A3t ol the-3t pEle thA weke Awrazt

o
2

W 7] (calendar years)S] &P HolH IA A (fiscal years) 7152 &N 6879 &,
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v AFAPG o] ek T4 A AEE 19954 o] F R H A Gevh AFE
AR rRE AFAE Bou ME AA9A Akl wet bk AEAI
o FEE= 12} FA= TS B E Sl A ES et AFAgolRkal s A
S EARY FRAES Tt AFARolg L A AvE Atk AFAI]
2F9 T, v, 349 T BEAE ER S @ 7EE el AvE oy
TEAY Y A7 Jo g gAdE FAIL HA Foh g0 E FikE
I AEFTS ZFete] AFAGolga 78 A, vlE AFARY FEE oF 63
o gejetal gtk v FRF A5 b 2000 7|FEOE vlHAHIAE S U4
FEGEAHE ALl gt AHlAe] F FEE 6,6109 o o]ETH. dF A5 = AF
AR FEE 12 9] Ee 12X el otk gt

arf HEFHY Arjde FHCE AFAZY FEE EY 200085 VELE %
4,8379 Gejolth(3kl). &vl Fujdy} Ut 2 5 F A (Grocery stores) Fulj o, 12]31
AE3}E Al H(specialized food stores)d] TujH-S- e 2 FA|LS] FEE 9,674
o gdejo o2t o]& WA REFEE o] B Grocery stores & vl o] 4,583
gHZ WA 94.5%5 *A5HH, 71} T8k Avl A (Specialized food stores)2] o

njolo] 254 D& AA Y 45%Z A3} Grocery storesd] HujlE FHwA, H
oA, 718t 3to] A2 AR = Aoy -2 (73.5%)°] v Fujj o] x}pA] 8}
I Ak

5 AAATLA A= AFEAGY AREAR]] 5oy FxstE -E—@,'S}_T’_ ot A

A7) R ts A= 19951 o] % FA A AR E A feth 1995 7]F vT AEA|
o]l FEE 86209 2]t USDA ERS, The Food marketing System in 1995)

5 Food Review, USDA, 2002 Spring, p 16.

6 “FFAE du] F=F el FFAE FEFAL 2006.12 p 10. A E+E Plunkett
Research, “Food, beverage & Tobacco Industry”, 20069 A2E 18-
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E 1. AMASHQ| HOfY LHH(2000)
@49 o 29
Z A Grocery Stores Specialized food
Food stores 4583 stores
S ttes, 11
Supermarkets Convenience stores upereties, sma
4837 grocery stores 254
3,371 485 727
A}E: Census of Retail Trade, 2003. USDA, P.21
21F0] X3 HAE duk AFET ol 58 2 F/RE TS A5 AF =
TEE By og <F 2>9 2t} 20059 7|Z20 2 AEF A AL food and
beverage %oF7} 5,192¢] @2 o], Grocery stores $1l| & 46399 Gejo|th. F7/A]
Fo] &l WlERLE o 3509 Eoltt. ofF M [T AFAG TFE= oF 12 181
o gejof o]t wEbA Bl AFAIY] FFEE 20059 7|FoE oF 1% g o]

iT
a

2.

Oj=2l AIZF A0 HHEY

ol wg g

Food and Beverage Beer, Wine and Liquor

Stores Grocery Stores Stores
2001 463,330 418,596 29,783
2002 465,794 420,288 30,061
2003 477,130 429,462 30,676
2004 495,717 445,104 32,576
2005 519,292 463,905 34,967

Z}E: US Census Bureau, Service Sector Statistics, 2006

HIAISl AF AIE 72
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Fame] oy SAYAEHE, Y )9 AdS
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2 (food service)e] Fufjdo] 1% 8,030¢] EEjo|t} o]& AlAAFT 7fFgaEoZ
Fol By A Fe] dvfle] 9,130 @& AA 9 22.3%E A ThEAFe
sofeo]l 3z 1,8209 YR HAAY 777%F AAG FFAHAF F XA
(packaged food)©] 1% 9,7609 E&{o]™ 3 H(beverages)’} 13 2,060 Zejo] o]
ok oF 3x2H Y gl o]2= AAl AFEAEY TES oF 10% A= G HH v
A 90%7F AHA HIE H7F 2P AYEHE 10%9 w9 FEE H7F 15EE By
n=o) 2%, EU =712 A7t 3%, 718k F71zF A7t 5% 5 AR @

mn{uj__i

E 3. MA ASAE 72, 2002

Retail stores Food service Total

Fresh food 531 332 913
Processed products 1,762 1,420 3,182
Packaged food 1,148 828 1,976
Beverages 614 592 1,206
Alcholic drinks 316 422 729
Hot drinks 53 12 65
Soft drinks 245 167 412
Total food 2,293 1,803 4,096

Z}2; Euromonitor, 2003
Factors Shaping Global Food Markets, USDA /ERS, 2005, p.6

212, 7= A F7149 A%

T A=l FFHol glor, AF Fo4x HH | A
o= AE 719 93-S AlA S 157 AF FAE ol A
& = Ut 2002 7)|FOE 49 5070 AE3A

A4 U2 BHW Hu|7} 41.9%, AfrHol 247%, stelobH 77t

32.8%, ROt HF A o] 17.8% S AASAL A8, EFr| ek MF§ A G| A%

o] RAA ) HFAFL AAshe Agol.

7 Anita Regmi and Mark Gehlhar, “New Directions in Global Food Markets”, USDA, 2005.2,

p-1
8 Euromonitor, 2004
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73 DPi(SUPQI‘markets)0]Ur 3}o] 3 v} 7l (Hypermarkets), ¥ 2] % (Convenience stores)
oM E ml=r AF7|do] AFE AAIsL vk el okl A &9 157 2
FIAF WG9S B 19 < Kroger group(F]=r), 291 Royal Ahold NV(UE#E), 39
7} Safeway Inc(V]=7), 4917} Albertson’s Inc(V] =), 5917} Tesco Ple(%Q )7} x}A| gkt
9l 570 AL 5 ml= 719 o] 370G 2FASEAL Tk sho] ¥ wiFloju H YR o] 7o
T 49 Ak tiRE AL ARAISAL ATH(GE4).

E 4. MAAME MEOAM 2] 2|AL LY, 2001

&9 Supermarkets Hypermarkets Convenience stores

1 | Kroger Group(™|=}) Wal-Mart Stores Inc(¥] =) 7-Eleven Inc(v] =)

2 | Royal Ahold NV(¥|E#=) Carrefour SA(Z#2) Flying J Inc(¥]=F)

3 | Safeway Inc(¥]=) Costco Wholesale Corp(¥]=) | Carrefour SA(Z#2)

4 | Albertson’s Inc(™]=F) Daiei Inc, The(¥ ) Lawson Inc(9%)

5 | Tesco Plc(%=) Centres E Leclerc(Zg2~) Quik Trip Corp(7] =)

6 | Carrefour SA(Z#H2~) Auchan Group(Z#2 Pantry Inc, the(V]=)

7 | Delhaize " Le Lion's SA(®7]¢]) | AEON Co Ltd(¥+) Yamazaki Baking Co Ltd(¥%)
8 | J Sainsbury Plc(%=) Metro AG(%9Y) Family Mart Co Ltd(¥#)

9 | ITM Entreprises SA(Z#2) Ito-Yokado Co ltd(¥¥) Casey's General Stores Inc(7]=})
10 | Publix Super Markets Inc(7]=) | Meijer Inc(€£) Casino Guichard Perrachon(Z#2)

A} 2: Euromonitor, 2004

AFE AT T8 ¥stE 7MY FEYZ AL f£7] FHEY A Sdiolth

7] e AuE A A 1997\ d0l= 1357 o o] Aol s oy 20013 o= 234
ol d Alolol] 74% U Z718FTP. 20053 7|E0 2 AR QA3 F71%

2 4057 43 oolAZ AA Q] 05% FFOITHO, FrEaHE] AF F

9 U.S. Organic Farming in 2000-2001. USDA 2003. p.15. 2001d¢] f-7]52&E AuH A2
AA w24E AufE A (82897 o] A) o] 0.3%l 3.
10 USDA ERS. “Organic Production” 2007. 7
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A o] oF 49% HA=7} A5 A2l T3 vl (conventional supermarkets)©l 4]
Ju AF14) 3% A (health and natural products
A7 FollA ez, f7])5AHE<] vy
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Eo |3l drh & = =
ZA} A7)0 Wt E T2 o] UukglElr]E o8
o2 gubEAtE R T AAE 20~30%, 2A= 100~150% ZE=2 3

3 ¥
QIThs, T FREE 20009 39 F714F0] Ud BEAS I FEse] 7714

1 g B v 33 2004.3.5

12 Recent Growth Patterns in the U.S. Organic Foods Market. USDA.2002. p.2

13 0] FERE 27 93tH BR2FE= YikastEe vdly 30%, B2 25% A= W =4
HrjEE Aoz Yehdth f7lE4tEe] ZEn|de FEolu wie wef that), dnt v
AANE 11%NA 121% 74K 0] o]28 ALE A AAAE i Zo| e 50%0) 4 167% 0
olze AS% Atk vt el AE A F715E ik Ha 2 v 36.8%°]
I I HYE 11~67%°)4 o2 X HT 47.9%019 HYE 0~121%°|th
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£ Rolth HF AuAEe A2 BHe AF GHOR ot Atk MlEY AF

oFdolE o Fxrh4 B3]

SAHE AAE Boboll A AERbAES Astety] 98 A o hA otk kHE F
A AR A 715 S, AF HAs A AR T, w7 S 1A,
SHETFY FEY FEPERANA, WG AAMEE, AFAEY &5, LdETE 2A
T e o] FRAHI Uk 53] FkHYE A SEH} 23HE o] FHA &
Ko g FFS #AE sl 355 YA A = (Integrated Pest Management, IPM)15, 2}
A Al2H A YElE TaAZ F e dEFTE A Risk Avoidance and

Mitigation Program, RAMP)16, 7} P fAo st aME FeF AHE-S AT 5
ANE 7eS Nidste AEF &5t F (Pest Management Alternatives Program,
PMAP), #7152 A 935}7] $3+ t 3 (Organic Transitions Program, ORG), 21452 e

Y FEE AT AMANGAP)7, AL o]HA| (Traceability)!s, & FEAA

14 2132k o] fate] o]FA o7 FA7} Fojsitt By 2413 IR Fopo A= AEd A
Ao} "= IAA(GAO)ANAME A9 9 AFHAL A" o] 7HAI9} gl A Afo] o
s w) - kst A Asth GAO & E3] 9Fat FAE AWS Adale o F
QA oM HAF A4 Fo=E d $8E 1Wte vl FolM FAE AAMASE 2002
W 40,991 Ao A 20043l 375 A0 2 ZASFATHEFAE FEFA F8 295
3 2004).

15 IPML S5 o3k #ElrvE 43, ZEE

16 kol =98 FAFAMT S35 A

A &ES TR

i

7 SR B E 09e RN AU JUANEA Yol & Yk FFlAel
VAR A8 Folt WY F st B FU% BE GBS0 wdte] FHE
AEv7) AT G2 Fole Aolth $LANAYGAPE $43} EFFANN 79
¥ 4 9E AdFeln FYH S5 A % AzAFoleh,

8 QoldAL BRI AE Fo| PUASIA BAY FAL FU F UEF FHEY
A, fEHAY olFe TAE Awolth. & A BAL Fdo] WolAx FFe 4
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(Labelling)19, £ #21F 2] 3|4 (Recall)205 o] 7} tfAo] 2% &
st d¥AHoZ FAHI U

H317] 9

ol

3. vl= A aHsjEe] W3}

3. &HIKE AL Bt

Ala AHIAES HE A o' JRRIASY oF 11% BEE 4Rl AE3th o H]
T2 AT 196019 = 18.6% FFolAN A&HZH 08 1At A
19903 9ll= 12.6%, 200013+ 11.4%, 20059+ 11.7%°] ATR21(3ES). 18]
G 2FE AR AEHL 1980 E 1,3572 2] 0] 1990 of 214%% 2000
o€ 2,88422 o] 2006\l & 3,616 HE A&EH o7 Frlata k. A 1960
FE 20011 Atolol] vebd w=e] AF AHIHE F Sold Alghe Ho o] A E &

5 oA AFHIZE ARGt HIFo] A&H o R Folethe Holth A o3 4
FH 9 A= Ao 7ie 24 FUPHATE SHEifive SHeER B 4 e L
At 19603 F-E] 2000 Aol oF 8.5% 2] AA FI7FA 7L F74eFA T AN 7hAE
259 F7PF S AF S7HE s Wil AR HAE L5004 54
H| X &o] 2Aste vHlF> o4 o
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A E3kE Hastete o g ArtolgAs A, AR, 75 SolM P EE&Hl v
7b o] FOAAEE & F 9l AFY ANHFE Aaste] xpESE Thsstn AF bdd F4

J/]—a,ﬁ:_ Vi o]—l:]—

ﬁzﬁ‘rﬂ HAEE ﬂl%— =T T
AL, 7é—‘% o] BT Fojgitt
20 oA o] A KA F = HEHoZE AW S AN (Federal Meat Inspection Law)
3} A Z A AAFZH (FSIS Directive 8080.1, Rev.3 1/9/00 Recall of Meat and Poultry
Products)®l]l A3t Yt Tk AujdAlo] N ARV gddsta, A5AF 2 A
AE ol AFd X AFYFEFH ] Feetn Ut v 54 *}‘”XH A&
Ao A YESTE Holl At

2 qF0 AFE QA AE F A0 AS3} B2 9 SR o B AEAL F F2Y
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E 5. 0|39 AZAHIXE WY
@9 109 29, %

1970 1980 1990 2000 2005 2006

A AR &5 645.7 1,639.8 3,606.6 6,019.7 7,319.1 7,704.3
=2 A= 98.9 251.9 455.0 683.6 842.3 899.8

( H%) (15.3) (15.4) (12.6) (11.4) (115) 117
7HaW 2 Bl 66.6 61.0 55.1 51.9 514 51.1
7F4 912 A% 334 39.0 44.9 481 486 489

Z&: USDA. ERS. 2007.

2F9 &M AEE 7P YA U THEUA (M) o2 TR EE tha 2T
A 1980 9] A 7192l ¢] HF0] 39.0% ©]LO U 1990 ol & 44.9%, 2000 o
£ 48.1%, 200639 & 48.9% & Z7}E ATHFES). v 59 7HAE A s83 71F
Jajo] 7= AT} AEA T oAy 7HA] FHOE st vlx ABAES 7HY
aE Adsdte Aol durAQl FAlolth 7HY 949 BT A&ZF 0 FE FTted

20109 7AAE A4S B4 5718 AneR BIE @
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o] Fad olfE 4F AZE I8 T NS dASH

7] o2 BAET AL AugE A 197090 = 1919 144992 =030

U Axk Eo189] 199090l 119.59-¢=, 200030E 113.79-2E, 20050 &
==

22 David E. Davis and Hayden Stewart, “Changing consumer demands create opportunities for
US food System”, USDA. ERS. 2004

% $5e AAKT 4FS, RAAS O T 20 dehlv)E s} A7 E oRE
Aoy, A2 2a7), Fobx| av), ARV, Fivle T, Jtes "), dY
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ZH o7 g7 A FEFS AN&FHo g Zrleta glon 1970199 40.13H-¢
ZFo] 200539 6043+ EE 7230 JATHE6).

Ve &HI7F b ol
HIAE 9] A7 tidk B o] w al
g5 &H7F Fbstd Tl BAstE Aol dykAoltt E o =FaY 7 St
HEg A5 AZFS Hest 4= & 7}E-S(time saving poultry meat)S X3 3}7]
W&ol 7baS AuZF Frbst A ThaL stk ZHAS WA e JhESol HisiA 2 ar]vt
Aoz 7] ol Ay 2¥le E3 /kER 2HE ol AE Atk /e
o] AHF7HE 3 F 7HA Y 810 E MAHsre of#H AR 714, &AM A3 F
o] 7kA] @Qlo] HedA o= Aggria AR

=9 2]

T = 1970 1980 1990 2000 2004 2005

R 144.9 136.1 1195 113.7 112.0 110.0

- a7 84.4 76.4 67.6 64.5 62.9 62.4

- Folx 117] 25 1.5 1.1 0.5 0.4 0.4

- a7 29 14 14 0.8 0.8 0.8

- H A7 55.2 56.8 49.4 478 478 46.5
Va5 482 58.7 62.6 679 2.7 73.6
e 40.1 484 487 54.2 59.2 60.4

- AWz 117] 8.1 10.2 13.9 13.7 134 131
7Y 2317 262.4 2735 289.2 2721 2732
FIES 335.4 336.4 382.8 422.0 421.7 4154
Z}& : Food Consumption, Prices, and Expenditures, 1970-1997. USDA, ERS, 1998. Agricultural Fact

Book, USDA. Mar. 2003
USDA, Major Agricultural Indicators, 2005

S st A2 2E ALHoE Zrkskn gluk. v FRY AR shu A
29 FYg o] 109 AA Bl 1997~99d9] H 9 oF 7413} =0|t}, o] LM
20 A1 1977~791d 9] An| ol HISHA A9 25%1% 71 FEold AMAFE 20
ol Mlste] of 24% F7h, HAFE o 8% 2wl F71E vhehdth. B LnlF
S ® 197039 = 1919 237,792 = 9] AH]#S YR oy 19801 o = 262.43}
$E, 199030 = 273.592-=, 2000+ 289.23%-=, 2005 0= ThAh FojE
273232 =5 uvEpATh A4 107 LHIFS 1970 E 33549 =0 ot

1980\ ol = 336.43}-5, 1990 ol = 382.83}>- 5, 20000 ol = 422.53H¢ &, 2005 9]
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0 N ~o C.._ ETH — o = a2 o#a
{r ~ E._ ‘ﬂl 2_1_ ‘HL X E._ o Zo T s
X K o] zT_‘Wdrqﬂmenunmﬂ _ﬁ_mﬁmeZTmﬂ
o of B g0 My © AR B oA R 2z i H% e
%@ﬂaoﬂ_o# e g o ® mﬂa%m@
TP N T A op g % w2y
TR T LY ®E N i L
.._Mﬂe = ojn o oE = g o ] Mﬁ =
Top X ¥ Zm F T S T
A NI S Iy VTS T E
oA RN o) = oo o o < .
Gy :__l ME AT ;_u mﬂ. oo v:.n =

26 USDA. ERS. Food Expenditures by U.S. Households, 2003. p.7
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210 A E3h= AL Z YEISTRT, o9 ti2H 02 254 o]t A5 32189 |
= HFL 9%, 3549 444 = 2k

4%E VYERATE 1183l d4E 94H| 9] X Zo]

A EoETal & F Utk FUFEY AT 65~744 =219 A5, S48 A&

FoA HIYEAY S5Y Tl 7P B 1 to] YeE ¥ WHE YR, 754

ol el A$-elw fARE ol SEg vehic,
E 7. gy MEH| X|E dE
; 254 x
TR A A J 25-34 | 35-44 | 4554 | 55-64 | 65-74 75
o] 3} o] 4
THER(E) 5,149 376 928 1,144 959 667 538|487

SAHAE (LY /F) 37.97 2801 3485 | 3562 | 4267 | 4340 | 4144 | 3621
9] 4] 14.20 12.80 1491 14.20 17.12 13.96 13.04 9.89
w4 23.77 15.20 19.94 21.42 25.56 2944 | 29.39 26.31
- 38 9 FEAE 1.29 0.95 1.19 1.19 1.32 1.45 150 1.35
- A 250 1.60 2.19 2.19 272 3.06 3.00 284
- g AE 262 1.81 2.60 260 2.72 3.09 314 2.90
- 4]ay] 1.72 144 153 153 2.03 2.06 1.97 1.64
- H A 37 1.27 0.66 1.06 1.06 1.46 1.75 157 156
- g7 1.17 0.72 1.10 1.10 1.25 1.38 151 1.15
- R 0.76 0.35 0.65 0.65 091 1.04 0.90 0.76
- 78} &+ 0.78 0.47 0.75 0.75 0.81 1.02 0.99 0.81
- A 0.28 0.20 0.22 0.22 0.29 0.35 0.36 0.36
- A, fA4 0.70 0.34 0.56 0.56 0.70 0.94 0.89 0.87
- AAd 1.37 0.85 1.09 1.09 1.32 1.72 1.80 212
- 7tEad 0.89 054 0.74 0.74 0.93 1.08 1.14 1.17
- AR 2 1.24 0.58 1.02 1.02 1.36 1.70 1.70 1.47
- 7hEA R 0.66 0.37 057 057 0.73 0.83 0.84 0.73
- H gEAHSE 412 1.85 350 350 436 5.38 501 5.44
- Ay 7|Ed R 1.01 054 0.87 0.87 1.10 1.37 1.34 1.01
- 71e Z2AE 343 243 3.32 3.32 3.36 4.04 344 359

A} E: Bureau of Labor Statistics, USDA. 2004
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FA7IG0] 2R3 &7 1504 v viE]olth 47 A9 7149l oful], 2 ofig), Al
FAET v A7) 2FFY 19%E AL v v= TR AR 90%, 71
ANz ke 80% = AEIAI} AlekS Wo] W36, 19961 v =re] £ ol
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ConAgra Beef Cos

Cargill

Farmland National beef Pkg. Co
Smithfield Foods

59% ConAgra(swift)

Cargill

Smithfield Foods

) A7) Ak 46% Premium Standard Farms
Seaboard Corp.

#a7] 7hE A 81%

A a27]
7HEAA

Tyson Foods
Gold Kist

57 50% ol st
Pilgrim’s pride

ConAgra

Cargill-Continental Grain
IS5 TE 81% ADM

Zen Noh
Cargill-Continental Grain
Z F=E 65% ADM

Zen Noh

Kroger Co.

Albertson’s

AE v 38% Safeway

Wal-mart

Ahold

A5 9A, vholF =9, HES $7, "$ A" ples

36 £7]135, “WTO At SHEAH”, Hetagd, 2004, p. 36



188 ZzZ74zn A304 A4z

vl=ro] Abs B H SR 25%, WAAES 53%, e AFe] 22%E et v
T A= 47 7190l Har7] 2449 80% o= AwistaL, 67 71He] A7) 24
o] 75%F Auigtet. 9] 570 719 0] AA S7HE e 41% 5 A Sk 3709 71§ 0]
AA AR Lo RS ARG A Y] B = A9 30709 AEF 714l Al
Al o 9] 33%E Aujetsr. 2007d 3E Pl= SAFEA] (NCBA)o A R E A5
o3&t ware] Aa7] ¥4 JAle Y =543 Tyson foods7} 36,000 FZ A
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13,0005% 10%, Smithfield 7} 8,000 % 6%, American Foods 7}, 65005 % 5%,
Greater Omaha 7} 2,650 & 2%, 7|E}7} 23,791 & 18% S =}A| 3t}

ol AF71Y9Y ¥Y HAFde B2 FAHE o Aotk A Aol A
o AF7IFAAEANA JEHa vl=re] Foligl 22 Ad7|dde 4 e 3
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AFFHM&A)S AF 719 °ﬂ Ol%ﬂﬂt— AT oy o2 719 93 ¢H

He 49T Ao 2000d%9] H
2F QA g Qe olH, 771W
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38 gley, vlo]F sj=vk, vEE o, “S2 AR, p. 166

39 USDA, Employment and Farming, 2003. p. 5
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F avge Bl Uga] A4 A5FEe AAsIE B
7

So] 1] BAs 299 EEL ol

& 4E 209 B g3 A5 AEFUE BAF Fele] AFTES 4N
sha glek. ol @ AFTHS Fate] A1 ol FUAIL, A% e BY
% 9ok

AEF=T Y

& W3tE Fstar ATh(E10). AF=EWEY 54 FE RS I 7Y
o

F3jo] ulwolA] S92 Fusks Holtho, U 4F ujHAE 7

E 10. 0O/=29 &%l 1574 AlF ZOHSAIC] EHIHY
w9l 109 29

3] A} 1997 1998 1999 2000
Supervalu Stores, Inc. 172 174 20.3 23.2
Fleming Companies, Inc. 154 151 14.7 145
C & S Wholesale Grocers 5.05 6.1 6.1 7.1
Wakefem Food Corporation 46 5 55 5.8
Giant Eagle 2.2 4 42 4.2
Nash Finch Company 45 4.3 41 3.96
Spartan Stores, Inc. 2.49 2.7 32 35
Roundy's, Inc. 2.6 2.6 2.7 3
Associated Wholesale Grocers 3.1 3.2 3.4 3.2
Unified Western Grocers 3.2 3 3.1 3.1
Di Giorgio Corp. 1.1 1.2 14 14
Purity Wholesale Grocers ne 1.2 15 1.3
Grocers Supply Co., Inc. 1.2 14 14 14
Associated Food Stores ne 0.86 1.1 1.3
Associated Wholesales, Inc. 1.1 1.09 1.2 1.1
Total 63.74 69.15 739 78.06

A}&: Supermarket News, various issues. USDA, Food Marketing System p.16

4 FHA w=re A AFIAF T T2 AE3AY FYol 7 G40 A= Richfood
HoldingA}e]™, 20023 2] 74-$- Nash Finch 3|AtE 111702] 73 olAlS ARl Fleming
Al AlE Bl JAFshr] HdA FAARY AFA] S vidsta glom,
SupervaluAbe= A gel] FF3t7] Al AMGAE FYshe dl FHES T Uth
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AA AF2e G T QAZRE =1 Aus 1, 53 4 W
o 2ujze] SN Ao T ALAAL k. ole)F B WAPo HEA
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el BAE Y A v Stk
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A ele 2R B A GrEFE AFAZA] BEYEAE 15 3
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parfait, grilled chicken salad, bagel 5 407]7} @& A|#FS F7IE 333 5 I8
oFst shar o

ular ARl AYE = e AFe TR 200098 A5 oF 4% Tl o] &
A 1990 thell = <F 2% 500070 H &= =

9 FRe AFo Lol Yong suASe] B B FAE Auste A
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Zr4r H7FE9 A= 19954 2178 AZF A 19991 3ol = 11970, 20003 9= 1587 2
soldt. f7lE AEY A= F 713 T 53870 W 844712 Eol%ith ool =
A FH=EHE AFE, AFAE 5 4% HAHE g AlEe] sojua At
E 11. HIIE &7 MHEQ
@9 A
T = 1995 1999 2000
g A 21 119 158
BEA w2t 167 346 269
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A A7) 40 67 81
A A 205 97 131
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A 2pd 2 407 522 1,130
A 2z 1,161 302 261
A e 422 74 61
A A wy 1,914 481 1,057

Z}&: New Products News, ERS/USDA. 2003. p.9
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