AAAE T, FHAEE T F5EN QUAHe|x, A E F3ieh
2 FHOE hFHERA M) Jrk Sl F84o] =4 gori R
2o) 3% oF 35%9) W), el AEFFEALA 2 wgso] ok

2] Z8hAkshippersyE EAIAS] 73111 L TRl Y BAES TS

A G FYata gom, i TN Packing HousoS Fo] H7HE<]

*E gL 1|2 528 Y J[Et XS HIECR AN

(dhkim@anyang.ac.kr, 02—2077-2816, lesamang@naver.com, 02—-2077—2817).

HASY mMidas | 1



T2, 2% 8 &5} 7)< sk ok the e A A REAEE EAste] 57F &
2 8= ot RS F7he ARSI Broken&

°]-8-5F711} Dole}t Del MonteZ2 5 HA 2 sHF TS T3l E3shslaL Atk

2 B ZuigAEe] AFoE HANES T Hel wet ot FES
THVISH 22 Tl HAES 2ehe T FAFR] FEEEES 7 A=
&0l Fofstar vt HZols =4 A7k dAlEe] A FaEsol Fels
aL glom, ool we} Hoe-fso] FANSte} Ad3kel o3t viAE A Fo] wesia

AFE7re} E3tAe A2 AlE Adste] =] 78, 24, E3tol At §
S 9 ok AR el= Alke HHEe T, £, WA, AR Fo] HAE
AoH, FBAE AT 7 wiHse A-oF AR dA ) 8, 27, 2

H-8-5 SsHAlAl A& + 74 FElE Asta Aok E3kAe 2
o ool A7IAY ARl EE wf E3ks F9E 4 e s /A 2
I, ks SRR RE Fdtol B ARE FA DS F Utk ofeY EFAL
AR FE HAES fiqlvtel dhfshe Atelle o At o= 354
ﬁ(Poohng)‘G}ﬂl HE HAlekAL ok

Aol Ag- AAESAEE FH "Bl o8 ERETIL A, 2E Q=2
oy, A7, %%: 9 J%Xé% 747“13}. T2 2] S3HIEZE A AR, EE o] i

A

12. stE N SN =0y

2] Ui, S P ARl Bl ERAIEE BAste] Alzd Al

A FES AR PG ERN Eur)eS s, AEstE TulgAES 51 47
sellol} 28 AFF ] AuHAFE B SRS FFUL AFEAIAEL 7
= Aol BERAIEE £98e] A&HoR AFS Huldalar gom, AuE H4
== et X‘HEHE B3] Ao Ee4de =2sia ok
ZujAA ] Y vFe dvt o PA|(Merchants) 56%, A|ZJA7F =935= &

] 7‘4(Mar1ufacturers sales branches) 25.2%, % 7l|”(Agents and brokers) 18.8%°]C}. =nl G
= e B ORIz ABAnhe o) ofz] A 2w A Recal Supporo) AP
25 Agstal JATKAANA, AEZEA 2 1G9% vi=], 55, A, DAY, 571

LI B Y
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g, Ba, 2R 24, Y 1, A §E 5. 3L meldAlES
ArAE #d A" AR 9 AeEd 40 Ees T AR E(Private
label) U} 24357} @l A|35(Generic brand products)S- 70, &33P AZGA| ol thal 4
T4 B YRS AHallFa FEAAYATE TSk vk

AHETS FFete TulgAISS T2 A Yol $xIslar Qlon, JAE S
2 A=A ARk vlFol 2oy AT THEMAA 2 P Ajlo]
wagol ujet 1 F240] G sk Arker swel vi%. ted A% w)
A EAAG ] AT AEHMom and Pop scoresolLt B ARG S o
A F2 ol ek

S welAgs gl wlwe) oA RelAE ek As) AAEA g 3l
o, hieel Adt Aol 52 fekReel, igEe B 2 5]
2 3% A% A0S 23 AT U, ko] A 10-20%8] S A
Stk Ak B4 ok ARIES] 83 AL A EAVE HA e ol A
AR A fE557] fjioly, n|lE FFE F-5IHUSDA, Agricultural Marketing
Servco ol A A ZARRAS TE EUARe] ARAA, AR B9 77 52

W Aol FEska Yok

plgelAe] mufAld A g BAgE = ARt ofye} RIZE E 33EA] 5o
2 v geFsitt. wisells #A 4709 mujalo] Sl olF 1lae ezt
Sh =

Ex1 o3 A4 Aola, 14/ae FAFTE YA 14714 PR B 45

A AR GA|, FeZ23 §

Fee AR 297} 197/1243.3% 2 7P B3, WizPHol0] 1174, 719 570
Z

A NA BVIGT N EE §EE] 42 )z, Jlg Uhzolt

P

1.3. 323 20y

2 A wjSodA AFe] HlFo] 50% o) He HEZ Ao
S, BeEE %] F2 AL olH AHETE HolA) 944 FREC )
29| AEAPL FA| FTAFH (grocery store) I} - (specialty food store) O =2 -
P FRAEAS A4 0 ABAES BE AA, Ao 0L AF JRUFEL
TEHo 2 st W), AFHEHS 57 N, HHE, A} o] v
FE5o) S50 ALl
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il Rl HIa FRAFH Hlgo] GO Lonl, 1A A%
7 ol TFAFA 0] AABhE HIE-2 95%0] ©]=2aL vt Farw 2yl M=
A7), A 0;9 ARAZA L e AFEF O] H|F0] 40% HAEZE =& Holtk

FAFHS ook, Do, 27 AEY o TR, of FolAE o)
fo) T te) At 9 HIFe] 10k A AEE BE A FAZ 2
Adla glom, P vl WRe HF AFEL0] =yl wet Z7bska ok v}
ANA] HFdh= Fi AE9] -5 1980139 14,0007]9 4 20001390+ 40,3332 &
Sk

e o) sweble] A3 o] AclEe] sla) HET] olFolAm Tl
7A@ o3l FAEL ATt AR —E‘ﬂ ST (grocery) o] FHiE F
65.2%% AskaL Qo 9] 2070 A|Qle] 38.5%% AASh= T FHeshE HAIFS Kol
3 AR ZIul B Fol JAHI Utk AA) 9] 4] vl AlQle
Kroger, American Stores Company, Safeway, Winn-Dixie stores “5-©]T}.

T =] FHrPlE AEAR] FHERE B ot A3 AETAe] Bl
X2 7 22E 0 (Superstores), ZAHH]0]A 2~E 0}(Combination stores), F11H &
©}(Warehouse stores) 50 % W3}etaL vk P 02 Hlgo| 2 2% A3
& 10679 BA&S 29 BP0, s Werh T BAY Pl

71 ') A8 o e superette), TH7FA(mom and pop store), @ 2] (delicatessens)
o] Agagel UolAl 1628 Ael ok olE WLES A7 Y} e

1 02 40P Sl 7

HE IH 54
Combination food and drugstore Lol of=0] Zate #moPicz 71z ¥ 0I8&F2 HIB0| 2.
Hypermarket +HOE el 5 71 27t 30, YBAE HIF0| 40%EEY.
Superstore ™

S0 +HON0 Hlsh 27t 310 FSHE
MEXO| AmnOtHo| H AZO| &7
Warehouse Store ST T ‘i |'A0'” | H T’I ow | 0 }

warehouse storeECH FZAMEQ| 471 Un E MHAZ 2, d7| U

Superwarehouse store MMS FZ5t

A2 72O fIZ METMES CHYSHX|TH H7F hEM0| 2502t 2i(19855
Superette 26 oy 7|=)0[501 AIZH
Supercenter 71&9| Wa\ mart, K-mart2} Z2 discount storedf| AIZE2S Z7I5t HEf=

ZZof LMD A= AW Heh,

XF&: USDA. Economic Research Service, "Food Marketing Review, 2011,
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TA] =AY ti) orplo] fls A0 FE sk Utk ofed

TA] AQolMs v AEam S0l WS ethnic food)? 22 57 A58
Hfstr]e gt

A A specialty store)- W|o]7A 2], e i, SAke B e iR o=
T/E o] slem, o] T oA viE T} Y F Ao ® AL Sl Hlel7e
o] HlFo] AR o= H 501 771 B oS bage) Arizio] S7I5E7] wiEoltk

2. 0179 sM= /8 Y

2.1. IFRMH(PACA)

- The Perishable Agricultural Commodities Act(PACA)
- Commodity Exchange Act

- The Farmer-To-Consumer Direct Marketing Act

- Warehouse Act

- Food Production Act

- Agricultural Marketing Act

- Nutritional Labelling and Education Act

PACA(The Perishable Agricultural Commodities Act, 1930)= H¥-E-2] 343 A= o]
F71 #1930 0l Ao AHg FoE WEdaEe] wjuiAtE stdF Al
kS sl shaL, Al we A sidshs 2414 B vl A dAE Alwet
< "= AF=frEe] 71EHelet & 5 Stk o] e 1930l A E § daa W
sol] wet Akl FAEIeH, HTodle 19950l 8 EH A
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Stk mulA el wle ARshe F9eh Lol A% Helg a3t
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B2 ofd] tf3t thzle] Bashk
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el ol ofsiM FEEHUG
Az7 A=) 719 19351d9)] A2 Florida Citrus Advertising Tax©| ™, 1 0]% =

7o) Apzgo] AR F2 F ERfollA HAIHAL Tk 1990 d T FRE AR 90%

Hro] F7} shy o] Axg 2o Fojsla Qe Ao A
Az OE olfo] FAE 2050 T2 17 olghs B ¢ ¢ Aol 139

0 ALgAE ] 57 Rofolth Ha B

%, 373}, s48E 55 5 A vHAE F

13

e 95 A7

5] ol sidHETt

1996-301] 7§ F Federal Agricultural Improvement and Reform Act(P.L. 104-127)2] A|5%+
oA w=r FREEIF FEe] EE 3t AZF A|E(national generic promotion and
research programye A8d 4 YT PHQSE PIS HAFHTE ASHL “The
Commodity Promotion, Research, and Information Act (1996)"% =2 HQto & Q1% 7)
£ At ol AuAe GNE SR FEIRhE el A1) Beol) kel
80 o8l Axw Z2AHS =0T T IES 8-S gn|it: 1996 o] el
+ o= 59| The Pork Promotion, Research, Consumer Information Act®} Zro| EZHE
A e okt ATk

Axg Aee AP ez AFER oy Tz £AE GAlsh] fal HA
A0l o)) A 2T A7} o] FAR|= 747 tl(mandatory check-off system)©]Th.
9)sle] HEZA FAEHY FHEA FAE f-5=(Agricultural Marketing Servic, AMS)2]
P2 5SS W dok Axg Age ARy 739 HEEA s,
board(ed]: National Dairy Promotion and Research Board) €~ council(%J]: Mushroom Council)
I 22 ALY R stofF AT AT 7 J=F 583

A AzFe F Dol AlgE T glon], 54 Ao Axg Awel] PHRI} A

Yal= A= Sk

tlo o

2.2.2. YE™ 2N

oA AZF AEE 1930GtRE AlFE oY dAle] T ase gy
19801 o] % Al Itk Apxg AL IHIAES AXFAET LA Apx
58 w57 Wil BFe #A} Mg S HASAT e &83Q A=l F
star ok dRkE o2 Aol ALkl fEast FAAASo] Al e] dF
& AxFoR |Ra €t
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Ty AR Alme Al os MEAQ =de B 3ok HEH]] =
o] A W82 Q1Y) EE Aol Bk =oln, FAH R AR AIAELS A}
7] eatel FAIRle] Faret #E &E-S S8 AleS AL slo] fdoleta sk
Ak Az A=l Wt F 7HA] vEEe A Foll ofgh W
(generic advertising)7} 7]Q15-2] xpEsliedol] 9]gh o] 55 Woj7iths Aola F WA
= FEHATE F33 o) 7] W2l ATl 7 o] 5o AAllA ALHA] Bl
5 B 7Rl ALErhs Zlolth

2.2.3. 0|17 NI NNy

u=re] 749 #E T2 O3S AZ2FA| S(check-ofh Bl F2A] 9431 =
3z 22 I 3M(promotion and research)o]2}al 2= A & 5 U=0] 7159 A
z2 el W8S FoAIShL itk v el AEzgolghal siA TeES AEshe
Ao F83F Ao oz} FAFE AH]EZR(generic promotion)} A7 AFYS AYAE
A F FEdA 2220 o7 FRgtet 22 ase] S40] Q. wEbA $-g
o] Ae AE AXTORE o] 7HA] ARS A e g F8e ARG AAxE

Aol WEe B, ATAL 5L B £u1EAe] T Aol midAT Ao e
g

e
ol
i)
HI
v}

Al S 2] AL, dR, FAUAF T Edeh, wes] uidte] A S
gho] ofe} I F5 AA 9 APTEEeDE Y= BN Axw AeE 283
AT AxEE AE WS 98 TR o] At 2 AR skl -
o] 735 RS0l GAlsH] witell AAxw AEol fA fal dEHo R Tse] A}
Za A BoAE IA =7A] Xsh7] WiEel vt 2o I R ofde =
Azw T2 o] thds sk o] nigrAsit

u=e] 75 AR FEelMs wERl B AgHle-S Aitel] ffal 93] Board 2
2 council) YHJFE 2ol HEelaL ok 2= FEE 9dEo] AN 3
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2.3. 0|3} 528 RSI(USDA AMS)Q| REIY US
2.3.1. WY

A& F2~(market news) /\13 2= Ul 9 Ele] FiHEe] 1A, dliEs FE, dEl 2
71e} AR E A= A vl T 5 Agricultural Marketing Service)2]
20 QR F Shholth A et FUE HEA4 S ©h0] 1 4 lwe 4

Alolin A8k ARE AL 9] £
B, 1aEle] B, 18, QENE 58 5o MEA

AT 2RO FEL T At

- A, A, 58F=, S B 7IE fAIE
-7 S e AR

-7k B

- Wz}

Ll

- <F<5(transportation)

232 Y5 AT 9 ML WY

A e AR, A EahA, St ol §she HRE A
o, B L MO e GRS ATV A Ak A Rols) G AR
20l 2.910] 03] Wol 7447 FFAFE WY, 0] whARE Wk B97F 9
o el FE 71, A4 48 SO B8 ARE w3 AT AL
#% £831E TRt 257 Bt

qa ESE do07) O30 AT A AL A, G L FEAE FOE @

a8 2AHlo) A%} T Hguy

_

2
RRo 2Rt FHOE NEHL Y %

—g— N I N Al
TV, e Ba) ABe, A R B ol wak, A2 Al
59 4 108, 4085 WAk A2 £, DY, A0S Q.

2.3.3. MUY MY NP L D23
AMS= A AT AE 191530 Bz Th BT AA AR T8 U9
o A, AR ) S0 FabEel tigk A 20l thek AAIRE FEE A

HAsY "z | 1



o Fh, A DA, Puaste] AUH 5L ol g3 AP

Sl =
2 ulg o7 g0l 74, ¥u), B2 50l U@ THP ARE Row = AR )
=]
R

urh wE {23} ojshalr] 41a el vk 1A o] H-gsle] AlAAE
U LN U
o BT AMgAEC] 28 & Atk EHL 7170 EE Hlg A% A1 $49)
WXk 54 4% Anel e 98] ol AAAS) BB ARE AT

o TZujA|A H 314 (Wholesale(Terminal) Market Reports)

SuAd BuMe 16708 F8 T4 EiAelA 3 BRE Vst mid
YET AHs 7HES Zride] dizbd 1o, FES APelA dvlE=
A ol TR

PV e W R AES] 71 WIS AT B Aol Buhshe

w2 olde] AL 2t

b

o FUAA 2 AujA)A B 31X (Farmers Market and Auction Reports)
FUAE 2 A RuME wfjd F2 3702 FAE 9 g7he] Hujae]

o Z3}4HA] E.3LA(Shipping Point Reports)

FAA A AU AL FOAE AW, B 9 B &5 QuE 7}

2z ATIG. 73S FPREEOBS 7FDol B Ee e WY B
- A =3} H 314 (Seasonal Shipping Point Summaries): Al Z3lH 1A= v &3}
o MRV, A ES 4%, A4 0 S 77, 2 716 AR
S Fe [ES AT

3.
[e]
- A= FO.B X3l (National F.O.B. Review): Y A|A&F20l oJajA] w3t A4 B

'

1) North Carolina® NC Famers' Market, South Carolina®l Columbia, SC Farmers' Market, Texas@l Dalls, TX Famers
Market,

2) Delaware® Laurel Auction, Indiana®l Adams Country Flower & Produce Auction, Kentucky®l Fairview Produce
AuctionZt Hart Country Produce Auction, Ohio® Mount Hope Wholesale Produce Auctionzt Homerville Wholesale
Produce Auction, Pennnsylvania®| Leola Prroduce Auction, @t Tri County Auction.

3) Free On Board, '2MRIZ7A Ex ‘258 SMOTIIA0[2IE ol RFHEES MNEF0M tjXiolAl Q=g ol
7tz ofg,
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DAE B SE6] wse Bz g
5-3KNational Shipping Point Trends):

T GFARte] Eur] Ao Wi
2 2k
o] e, R, 273 A T AR 712

=
'ZF‘ ]—‘(l] %6}07 7]——1’ ﬂaﬂao:) Z}%
%

0 ¥4 HI1X(Movement Reports)

¥ 5% B 31X (Daily Movement Report): A5, 502, ZEA]o 23 o))

9 1)7]l(Piggyback) ZAE|o|\ G, 7FE-gt ERT 3k 5 2 Al AA T K|
et 7= RS X

- A7 A 2 2fA % B 31X (Fresh Fruit and Vegetable Shipments Report): 8 & 31

Aol GRES BT TP 18F v)F S o4 Ut Bz &

1

B

9 X 314 (Specialty Report)

EY $UEY H]-E H XA (The National Truck Rate and Cost Report)
- 75T 2T X314 (The AMS Food Purchase Report)

- TZF HalX|(Pecan Report)

- F H X (Peanut Report)

- ZA=r ¥ X 374 (National Honey Report)

- 3}3)F X 314Y(The National Ornamental Shipping Point Report)

- 7VEE A9E .‘i‘.ﬁl/ﬂ(Processing Crop Report)

(o3

o 7]E} BIA

- 2 IE L 3ol 33 S|¢] B 31X (International Report: Fresh Fruit, Vegetable,
and Ornamental Crops)

- A= A} 2 ¢kl B 31 A{(National Potato and Onion Report)

- A= S7HF X 314 (National Watermelon Report)

- THAY HFE H LA (Eastern Vegetable and Fruit Report)

24. 43 N~y

241. WY
dHEo] Finspection) ol W THE PlEm FFF FAHER-STH(USDA

MAsY ®Mus | 13



Agricultural Marketing Service) “J¥=Hfruit and vegetable products)ol| A B335}al ATt
A=Y AF I A 23o] s W AAEH =Y ARlE sl Fk

AE J¥= 3A FF3Kstandardization), T 7= FHfeld operations), A|
support), & 2 72K training and development) 2 F-E-%H Z}zto] Y82 o3} At}

B standardizacion) Y- vIF S EFe] AY3 APk Ao SAHER
o|Ast HF AI AAE] B wAl|visual aid)e] A2} B NS s3I =A]
7] AR} /NS et dF HF HHfield operations)= 36 AH]A] A7
16478 9] HEFHE R ANFER As wix|ste] AAEst2A, LRAREAAl, A 7]
2 7e #E 2 7de 73 AHIEE AlEehal AREs Aol EEE =
AFESH(certificat) S T3t A HE GF-E sl BN WSS EAgt
FAR 35 55000 2l LEFeert Foll= 9~908 9] B S e 2
F-3htk A Y(program support) FF= YA L A JFE FTE= AoE HEA|A
de] i B #4, 884 2 53 AnE 9% €4 dF '@, ARk ¥
o v B S 2RI

T 2 7)3Ktraining and development) FF-= 71 FAje] w8 @ FH 273 Y

2Bl A dsks AoZ At AF Winspecton) 9] 105 1l B 25 AFEG, AFH B
[e)

i
=
5
q
5

N

O

AFLAL AFEA APFE 2 muiAE AEANTFROA A, T Fs, s}
S

578 ES A = AT 4 717t

=
e APl 2148 wjolst fEa 414 @A 9 A|7ko] 712
Atk B QAN AE o] Solom JAN WES FAATHER $4
3 FAED) AZL AE}T

Hgow ook

4) Good Agricultural Practices, R4-sAZ 22 |H|E.,
5) Good Hygienic Practices, 24-QA2| M|z,
6) Food and Drug Administration, AZ0Jok=
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B3 ARe| E2E SE HIE
THel %
== U.S. Extra Fancy U.S. Fancy U.S. No. 1

Red Delicious 66 40 25

Red Rome 66 40 25

Empire 66 40 25

|dared 66 40 25

Winesap 66 40 25

Jonathan 66 40 25

Stayman 50 33 25

MclIntosh 50 33 25

Cortland 50 33 25

Rome Beauty 50 33 25

Delicious 50 33 25

York 50 33 25

A= http://www.ams.usda.gov/
25.2. (YNE S8 BE

WA UG SRS AL, B, 71 Ak R Y, ARF 55 4B
of tiall EFslE o] Ut Yo 72 AE, AL, A7) TOE FFH
Rom 1 9 AF, X, &4 2 FEEAAE 5 XE ok Al 55

T %
T U.S. Extra Fancy U.S. Fancy U.S. No. 1 U.S. Utility
== & AQloLt | WEEX] 42 WEEX| 22 Bt A oLt s=mEX|
< U2 ofLte EF ofLiel 23 =5 A2 ofLtel EF
ol ThRetn 20| THRsln 20| THRstn 20| ZistAl 710l ofd
- £8%t A 5%t A 5%t A A
MAF ZiH HO|X|
HH U bl?H;ﬁ o, 21 ) ‘:‘ﬂ L] ‘:‘7"&'
oo, s, o o ot g3 Agsm 4 TSR
LR &Y, HA Eﬁ; Slunr p US. Fancy?t St Eréhoré'x? izt
SOy, gt gy :;;Hc’.:.,?l“' == et =M Z2ES %07 ofﬁ' ==
= of, & = =
e, 2%, Zmay oo =E Helstn g =
M[StAr J22Y0| ZH, :EE;'OI 2 Aojofof &t ;L%EOFOT;H# e
x e y = =2 )
UL HA, DM, 2 s o 20| 25% lgt, a2 A O
4 712, BE St 7}: S5 10% Ojztel Ljg Sar ;:' S5
s, Sofl, 719t wal zon =l LM R Lo Lo 2
JoHER| Hpd x| HO:'OH %§°H E7|Q|' DxXO OZ A ZHH %'OH. E7§°H. E7|9|'
LUz 2y TR 2| EoT T = 20 Zkzl Hayzl
=co T [=] 20% Dl?_" =co T

XI2: http://www.ams,usda.gov/
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A5 = gy, 7|9ALe 59 7)ol whe} US. Extra Fancy, U.S. Fancy, US. No. 1,
US. No. 1 Hail, US. Utility S7}R 2 &3} US. Extra Fancy 552 2+ 9JQlou}
HEA] e FFOE 47T T3 US Utlity 555 Al9lstar 248 vl&o] A
a4 9l

Al Sqe A weh 2@H AR o] AsE @ 2REEE
‘Combination U.S. Extra Fancy and U.S. Fancy', ‘Combination U.S. Fancy and U.S. No. 1'
‘Combination U.S. No. 1 and U.S. Utility'®] A 7}A|qtF &850 A9 530] 50% o|F-S

AAsodo} S

>

O+

o= g 2xbe) AEus), BR FET & AW

7100 el FAIH RIS H8AI71AL Tk

1
©
b
o
o
Bt

2.6.1. 5= P0H(Commodity Purchasing)

FARE e AMS SRR YA (Commodity Procurement Division)2] JF-Z4 &

% SR 57l AR ] A AaEe
oItk ol 9 BTG THL BEOTH FAE 242 s S0}
I St} NSOl ARUSHE Tk JUAREETY B HE 2 I A
AL oFEFFZEZACF 66%)°It

AMSE Sl F2)S #E St 23E G YH(ENS, Food and Nutrition Service) O 2 HE =
B e F ue B wlA, 7T QL Akl o)
A B AV BAoIA0] FUE Hech SUME W Al
WBSCMel| A3&53te] A4k, A B ouiE vlgo] 23 702 Q1S Fdistal, o
PR Que Aoz ololdlt

RETWTZIN e B 2 Ak FEF, S, A4 ATl B, B2
%, 414, A% AE Foltk AMSE ¥olal7] 418 AL FolsiA sor] BE AES
o Al 73E AFaololo} stk

\l

=)
H
=

2.6.2. 5 24(Agricultural Transportation)
FHEE AH]LaeE AMSO] 24 A W] 223K Transportation Service Division)7} A|-3-3!
AU 22 AR A AA7EA] FLgoll tish HEE] EA 4 ARE Algshe A

»
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o AR A, 1A, BA B, &% T B, 71X, AR 55 Bl w4
H I

ST S 2 5 FEel g BT, S5 2508 o2t mAle-SH1E-
off thgk Al ABE AlgsiH, FHEATAHANE Fres wFsh] 93t EY,
gt

& = B3 AR 5o B4 ARE Aledtk

A 3t 2l
T2 A N 58 58 AR el i Awoltk. 19379 FAEEH Y
o] THHAAN HFoZ2 AIYHATE vTE HE AlE, A, AL B SFEE
g FEAR) A AEsh] el e RAEE Aldskal St

AMse] AR FERHAZE F fERRAL} Y7 F5RHA Al S+
= dergzeagon A gil 7Rl hat A

e EA A 7VH4& 1003}
TET 101022004 9.9€ 2 & Qlstelila HeHdreafen AG7RE e ¢
"__g_

2.6.4. MM~ OFY(Farmers Markets)

gz wPlE A9 shikE AP E 4714, REEA o2 AH|Ate) A
AHee Afiske Al e A4S Yu)gith ALkRke} AHRte] A AAE S
ZO & A @9 AFA|ZH ] Fa3 75 Sk ARl Ao FRlF ALk}
%l 7 QA EHA A B2 i Fas £0]a A5MS EES
ARAE stdg skl At e AEel i AEAe = =0

g2 vAle] SIS B3l O B2 Sl AnlxtEe] ZJ4le] A A Ak A3
= &nleH =, o B2 A9 FVlo] &5 S a9 4A 2
it ik A2 S7HE 9l ALSTS SHIAP) 53] o]55 ®HA 2 A
gz vl JEZE IS A AFA|=E ] A} o]F B3 A8 A &

- = =) _g]

.
V5 Sk, AANEN e ALEF v P2 FH D A

[T
%,
o,

_{
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USDA “g3-2 2009'd 99 169 okt kol x| 7113 ¥ FRESHFARM Market] Q321
PALoll A "2009 TP wAl XE F 71202009 Farmers Market Promotion Program)" TH
AL MAste] Wrstgith AARE A1, A1E-8 &xKKnow Your Farmer, Know Your
oo = 713)°] Ao vl 1ofe) shoiznl s A e Qeia)7] 18 % 40nh
g2 ol TGN F W= stk

AMSO| A= TP 2~ vl 2] AFY 0. & FMPP(Farm Market Promotion Program)@} <15}
FSMIP(Federal State Marketing Improvement Program)E X135}l ok up 2 vl =37
21 VPP SR o, A1 A B TR 9 AAS ANAE a7
s1e ol thak A9 T2 o]t EMPPE A5 A4kAe] 2012 SAE 7]
o2 /P REs A 107 92, F diteze oF 109 @] HEES A4t
ATk AHlmAE R T2 T8 BSMIPE F)E AE 2 5AME]] T3 A28 A
38 32 5 30 oPIE AL, A7 9 H0T Akl el 3L A
Eagolnt 2012 IAAE 7R of 1200 D7} HAH | JloH AF
2%k 53~13%F 531 gejolct.
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Aee 5o SHEF B 24 2 EGAE,” BRI Vol 18(4): 91-103, 1995.
AEe 9, "HAERFEH =dUSt AT, AbEAFAFEATY, 2006.

A& 9, "ol Axg A T W, AhEAFAREATY, 2006.
FTHFAEE, TEME FASETE EEVE NEA T, 2002
SYFAAER, A Bgole] BEE - SF8 wdn A2 vpAY Aad T

% YA F2APOS] BYEE ALdE,, 2001
USDA, Economic Research Service, Food Marketing Review, 2011.

BAo =

USDA AMS (http://www.ams.usda.gov)
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