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Abstract

This study is an exploratory case study analyzing the relationship between
cultural reputation (i.e., reputation of a local cultural festival) and intentions
to repurchase local agricultural brands (i.e., the effect of a Baekje cultural
festival's image, visitors' satisfaction level, and the festival's reputation on vis-
itors' intentions to repurchase Goodtrae brand agricultural products). We col-
lected statistically usable data from 268 questionnaire respondents who live
in Chungcheong provinces and analyzed them with SPSS 18.0. Analysis re-
sults revealed that, first, brand image and visitor's satisfaction of 2010 Great
Baekje World Festival had influence on the reputation of the cultural festival.
Second, the survey found that reputation has influence on the visitors' in-
tentions to repurchase Goodtrae brand agricultural products.
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