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1.1. M M SHIZRY HH N Ft

AA AZFAZRE A5 AT 7Hs AF FREe®E TA| FHEn sAEAE
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* (mindy33@krel.re.kr 02-3299-4026).
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21 MA ASHEY AR
ook = %

2l AR 7HR () HEE(%)

2009 3% 74832

2010 4z 230 73

201 4% 45659 108

2012 47 6109 35

2013 4% 731 26
CEHTNEE 60

X2 MARKETLINE(2014).

1.3. \I'§ MIZet Ay

1.3.1. N’ g R
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T 47 731 100

XI=Z: MARKETLINE(2014).
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A AFA RS A 7ERE A9H o2 A EEH, ofAJok B Y A2 XA
A 7ER19] 44295 ZRAISEAL =T, A 7ERE ATIRER] 2% 9139 EEol] 2Et
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1.3.3. MM O ('Y HQ AY
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Brasil Foods S.A¥} JBS S.A7} ZH2t 0.8%9] Al &= Ho|al 2™, Mondelez
International Inc.2} PepsiCo. Inc.7} 282 0.7%2] A1 Af&-& 24|81, ol 47 FA
7h QA A 3% e AAEkAL ATE UHA| 97%= RS dAlEe] A4E

sl AAskAL = A= Hlnk

H A4 M AMENEY 2 7IH | A HRE

B2 %
b H|Z(share)
Brasil Foods SA 0.8%
JBS SA 0.8%
Mondelez International Inc. 0.7%
PepsiCo. Inc. 0.7%
Other 97.0%
2% 100%

RI=: MARKETLINE(2014),

1.4. N'§ 1Y

1.4.1. \'g N MY

AIA] 21 AZP-L 2000 FFE 2013 7H] AHHF 6.0%2] BEES 71531901,
2013 4% 73119 29 ARIAE 7153 tE S A4S Bole AlA AE
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B 5 MA ASHEH AR 7ER| T, 2013~2018

SRl =R, %

HE AZ 7HxI(=) YEE(%)
2013 47 731 26
2014 47 891 34
2015 5% 1316 49
2016 5% 3,833 49
2017 57 6,474 49
2018 57 88902 43
20132018 HE 45

K2 MARKETLINE(2014),
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2.7. R Y| Y (Degree of rivalry)

AA AFEAZER L FAZ R ARE oliie dAlEe] SANE 78kl Aol
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HAE, 2012, “AA a4k A8} F2 TAAED, |, Ai4735. s34 AAT9.
MARKETLINE. 2014. Global Food Products. MARKETLINE.
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